
	Modul: Business Model Innovation, Entrepreneurship, & AI (6 Credits)

	Name im Diploma-Supplement
	Business Model Innovation, Entrepreneurship, & AI

	Modulverantwortliche
	Prof. Dr. Jan-Philipp Ahrens

	Workload
	4 SWS (60 h attendance time, 120 h self-study). The calculation is based on 15 semester weeks (14 lecture weeks + 1 examination week) and each SWS is included in the calculation with 60 minutes.

	Dauer
	1 Semester.

	Qualifikationsziele
	After the course, students will:
•	Understand the fundamentals of entrepreneurship, crowdfunding, and innovation.
•	Discuss the impacts of digitalization and artificial intelligence on innovation and entrepreneurship.
•	Learn classical and AI tools to generate and enhance ideas in a business context, as well as sense and develop own entrepreneurial ideas.
•	Be able to (re-)design and iterate business models as well as linked processes and forms of organizing.
•	Acquire a deep understanding of how to develop a business plan for acquiring funding and a campaign plan used in crowdfunding.
•	Be able to craft a campaign and a business plan for a start-up.
•	Gain practical experience by applying the learnings to their own business idea and pitch this in front of a jury of experts.
•	Learn and use presentation-, AI-, and videomaking-tools to present their idea to relevant stakeholders.

	Praxisrelevanz
	The course provides practical knowledge on organization and process redesign, marketing, especially digital marketing, logistics and controlling, business planning and forecasting, and finally on leadership and project management. The skills acquired are relevant in a corporate intrapreneurial contexts, in classical entrepreneurship and start-ups, and in crowd-based venturing.

	Prüfungsmodalitäten
	There is a module-related portfolio examination, which covers the following forms of examination: seminar paper (business & campaign plan, 12,5% of the module grade), equity-audience pitch [presentation] (12,5% of the module grade), and crowd-audience content: ignition video (18,75% of the module grade), campaign content video (18,75% of the module grade), (mock) website visualization video (18,75% of the module grade), and a video documenting the workflow and AI tool used (18,75% of the module grade).

	Verwendung in Studiengängen
	• BWL Bachelor 2006-V2013 > Vertiefungsstudium > Wahlpflichtbereich > Vertiefungsbereich Betriebswirtschaftslehre > 4.-6. FS, Wahlpflicht 
• LA gbF/kbF BK Ba 2011-V2013 > Bachelorprüfung in der großen beruflichen Fachrichtung > Wahlpflichtbereich Betriebswirtschaftslehre > 5. FS, Wahlpflicht 
• LA WiWi BK Master 2014 > Wahlpflichtbereich BWL, VWL, Recht > Bereich BWL > 1.-3. FS, Wahlpflicht 
• VWL Bachelor 2013 > Vertiefungsstudium > Wahlpflichtbereich > Bereich BWL, Recht, Wirtschaftsinformatik, Informatik > Vertiefungsbereich Betriebswirtschaftslehre > 4.-6. FS, Wahlpflicht

	Bestandteile
	• Vorlesung: Business Model Innovation, Entrepreneurship, & AI (3 Credits)
• Uebung: Business Model Innovation, Entrepreneurship, & AI (3 Credits)




	
Vorlesung: Business Model Innovation, Entrepreneurship, & AI (3 Credits)

	Name im Diploma-Supplement
	Business Model Innovation, Entrepreneurship, & AI

	Lehrstuhl
	Lehrstuhlbezeichnung und URL werden automatisch eingesetzt 

	Lehrende
	Prof. Dr. Ahrens

	SWS
	2
	Turnus
	Winter semester

	Sprache
	Englisch
	maximale Hörerschaft
	80

	Empfohlenes Vorwissen
Basic knowledge in business studies, especially organization, marketing, and finance.

Abstract 
Today’s economic landscape is strongly influenced by highly innovative ventures. This development is driven by rapid technological change and digitization. This implies that existing firms, large and small, family-owned or widely held, as well as new or established will need to entrepreneurially adapt their businesses and manage innovation processes. Hence, these entrepreneurial and intrapreneurial skills combined with the state of the art in innovation management and an understanding of digital business are seen as key competencies of entrepreneurs but also (future) top level executives in today’s fast-moving, networked business world. Therefore, the focus of this course is to supply students with a deep understanding of the theoretical foundations of entrepreneurship and practical tools to create ideas and start their own business in the digital age. Light is particularly shed on new digital forms of entrepreneurship, especially crowdfunding and crowd interaction, competitive positioning and advantage in entrepreneurial firms, and strategic dimensions of recent developments in the market such as digitalization or artificial intelligence, and their implications for new ventures, family firms, and business models. Students will have the chance to understand and train related tools and topics while developing and presenting their own business idea.
Lehrinhalte
Students will not only learn the theoretical foundations of entrepreneurship and starting-up, crowdfunding, crowd interaction, and innovation management, but they will also learn practical approaches and tools. They will have the chance to apply these learnings for developing and pitching their own business ideas hands-on, with a focus on a digital and crowdfunded environment. The learned skills allow entrepreneurs to successfully enter the market with their own businesses, but also enable “corporate entrepreneurs” to support existing firms in developing new products, services, and innovation strategies helping them to stay ahead of competition. The module is thereby suitable for individuals thriving to engage in either innovative intrapreneurial thinking within existing companies or in setting up their own entrepreneurial ventures. 
Literaturangaben
Mandatory Readings
Ahrens, J. P., Isaak, A., Istipliler, B., & Steininger, D. M. (2019). The Star Citizen phenomenon & the" ultimate dream management" technique in crowdfunding. In ICIS Proceedings (pp. Paper-1959). AISeL.
Didaktisches Konzept
Interactive teaching sessions with presentations, discussions and lectures. The course is partly lecture-style (introduction to topic, theory, and methods) and partly requires the active participation of the students (presentation and discussion) and active work by students for crafting the material related to the examination.




	
Uebung: Business Model Innovation, Entrepreneurship, & AI (3 Credits)

	Name im Diploma-Supplement
	Business Model Innovation, Entrepreneurship, & AI

	Lehrstuhl
	Lehrstuhlbezeichnung und URL werden automatisch eingesetzt 

	Lehrende
	Prof. Dr. Ahrens

	SWS
	2
	Turnus
	Winter semester

	Sprache
	Englisch
	maximale Hörerschaft
	80

	Empfohlenes Vorwissen
Listening to “Vorlesung: Business Model Innovation, Entrepreneurship, & AI”.
Abstract 
Ancillary to “Vorlesung: Business Model Innovation, Entrepreneurship, & AI” students receive in depth start-up idea consulting.
Qualifikationsziele 
Students  who absolved the exercise class:
· Are enabled to work in more detail on issues related to their start-up idea.
· Can reflect upon critique offered by third parties.
· Taylor more targeted business and campaign plans, as well material for equity and reward-based funding donors.
Literaturangaben
Mandatory Readings
Ahrens, J. P., Isaak, A., Istipliler, B., & Steininger, D. M. (2019). The Star Citizen phenomenon & the" ultimate dream management" technique in crowdfunding. In ICIS Proceedings (pp. Paper-1959). AISeL.
Didaktisches Konzept
Interactive and in-depth feedback and coaching sessions with joint discussions. Requires active work by students for crafting the start-up idea and respective material.






Modul-/Veranstaltungs-Vorlage 		Seite 3
E-Mail: modulhandbuch@wiwinf.uni-due.de
